Appendix 1.  Academic Medical Center Marketing Department Semi-Structured Interview

Facility:


Contact: 

Title:


Phone:



May I speak with the person in charge of advertising at your facility please?  (advertising for health care services, i.e. ads to attract patients to come to your hospital, ads for screening tests or other health services offered at your institution)

Hi, my name is Robin Larson.  I’m a physician at the VA in Vermont and I’m in the process of getting my MPH degree.  For my thesis I am working on a project exploring health care related advertising.  I was hoping I could speak with someone who could answer a few questions about advertising at your institution.  It will only take about 15 minutes.

1.  Does your institution advertise the health care services it offers?  



Yes  No

2.  In which media are these ads placed?   

 
(newspaper____, television____, radio____)

3.  Can you describe the process for health service advertising at your facility?  

(For example, who decides what to advertise and what steps occur from idea to being placed?)

4.  Does your department oversee all advertising for the institution?  



Yes  No

     (clarification:  Might a clinical department place an ad that doesn’t come through your office?)

Examples


Specific Depts:  vascular
oncology       urology
GIM
radiology

5. Do departments have to get permission to use your facility’s name or logo in an ad?

Yes  No

6. Does your facility have an Institutional Review Board or “IRB”?

            Unaware  Yes  No

7. Are you familiar with the IRB’s process for reviewing advertising for clinical research?  
Yes  No

IRBs are required to review research related advertising to ensure that the information contained  in ads is straight-forward, truthful and appropriate (not misleading).   

The FDA has suggested that advertisement to recruit subjects should be limited to:  1)  the name and address of the [person/facility]; 2)  the purpose of the [product advertised], and in summary form, [any] eligibility criteria that will be used to [determine access to the product]; 3) a straightforward and truthful description of the incentives to the subject for [utilizing the product] and 4) the location and the person to contact for further information

8. Does your department have a similar process with regard to non-research health advertising? 
Yes  No

Describe

9. (If they have guidelines/process)  If a clinical department wanted to place an ad and called 

your office for advice, do you have guidelines you could provide that would assist them in 

designing an appropriate ad?







Yes  No

10. Are there any medical staff members involved in the approval of ads?


Yes  No

(If so) Are they independent of what is being advertised? (i.e. not from the same dept)
Yes  No

Describe:

Appendix 1.  Academic Medical Center Marketing Department Semi-Structured Interview (cont.)
11. Have you ever received feedback about your ads?




Yes  No

What kinds of good things have people said?

Are you aware of ever receiving negative comments about an ad?

12. Has an ad ever been pulled?







Yes  No

(clarification:  For example if it was brought to your attention that an ad placed by one of 

the departments seemed inappropriate)

13.  Would you be able to send me the print ads you ran in the last year?


Yes  No
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